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Assignment: Create a product or products at www.cafepress.com.  (The product list is on the back of the paper.)  You can create any product available on their website.  Sell it to anyone you want.  The team that has the highest profit by class time, September 8th wins.

Here’s how it works:

1. Create a free account.

2. Prepare and upload the artwork you want on your product(s) (there are templates on the website for each product).

3. Start selling!

What CafePress does:

1. Gives you a FREE online shop to promote your products

2. Produces each item when ordered using print-on-demand technology

3. Handles all payment transactions including major credit cards

4. Ships your products worldwide

5. Manages all returns/exchanges

6. Offers customer service via toll-free phone and email

7. Sends you a monthly check for your earnings on sales!

You don’t have to spend any money if you don’t want to.

The team assignments are listed below.  They have been chosen by the instructor based on a number of factors.  Just as on The Apprentice, you cannot switch teams unless a (very unlikely) “corporate restructuring” is deemed necessary by the instructor.

Assignments along the way:


Week 4:  
Teams announced


Week 5: 
Accounts must be created and shown to instructor!  Turn in team name, target market, product concepts, initial marketing plan. 


Week 6: 
At least one product must be available on CafePress.com


Week 7: 
Demonstrate your store in class


Week 9: 
Final write-up due, including: description of what happened, target market, product descriptions, artwork, promotional materials used, final marketing plan.

Notes: 

1. You must follow the design guidelines attached to this handout. 

2. You can find some useful sources at: http://www.planetminkoff.com/AIPh/links.html

	Team 1
	
	Team 2
	
	Team 3
	
	Team 4
	

	Adragna, Bryana-Rose
	Graves, Lawanda
	Greene, Jonee
	Golden, Charles

	Hill, Isha
	
	Martino, Kevin
	Harper, Keya
	Jackson, Patrice
	

	Jenkins, David
	Morgan, Daniele
	Menzen, Nicole
	Melchiorre, Vincent

	Page, Kaitlin
	
	Morrison, Nadine
	
	Miller, Gabriela
	
	Moore, Sarah

	Song, Ko Eun
	
	Park, Hee Yeon
	
	Simmons, Tierra
	
	Son, Angela
	

	Truman, Katrina
	
	
	
	
	


	Team 5
	
	Team 6
	
	Team 7

	Braverman, Britt
	Cardwell, Saada
	Anderson, Christina

	Green, Stephany
	
	Gersten, Meredith
	Dedrick, Valerie

	Sosebee, Justin
	Gilman, Brent
	Herring, Teyonna

	Weir, Robert
	
	Vonderhey, Amanda
	Todd, Christin

	Zimmerman, Sandra
	Washington, Sakinah
	Wilkins, Rasheem


Products at CafePress.com:

	2.25" Button (10 pack)

2.25" Button (100 pack)

2.25" Magnet (10 pack)

2.25" Magnet (100 pack)

Ash Grey T-Shirt

Baseball Jersey

BBQ Apron

Bib

Black Cap

Boxer Shorts

Button

Calendar Print

Camisole

Cap

Classic Thong

Dog T-Shirt

Fitted T-Shirt

Framed Panel Print

Framed Tile

Golf Shirt

Green T-Shirt

Greeting Cards (Package of 6)

Hooded Sweatshirt

Infant Creeper

Infant/Toddler T-Shirt

Journal

Jr. Baby Doll T-Shirt

Jr. Hoodie


	Jr. Raglan

Jr. Ringer T-Shirt

Jr. Spaghetti Tank

Kids Baseball Jersey

Kids Hoodie

Kids Sweatshirt

Kids T-Shirt

Large Framed Print

Large Mug

Large Poster

Light Switch Cover

Long Sleeve T-Shirt

Magnet

Men's Sleeveless Tee

Messenger Bag

Mini Button

Mini Button (10 pack)

Mini Button (100 pack)

Mini Poster Print

Mousepad

Mug

Organic Cotton Tee

Ornament (Oval)

Ornament (Round)

Postage Pal™

Postcards (Package of 8)

Rectangle Magnet

Rectangle Magnet (10 pack)


	Rectangle Magnet (100 pack)

Ringer T

Small Framed Print

Small Poster

Stein

Sticker (Bumper)

Sticker (Oval)

Sticker (Rectangular)

Sweatshirt

Teddy Bear

Throw Pillow

Tile Box

Tile Coaster

Tote Bag

Trucker Hat

Value T-shirt

Wall Calendar

Wall Clock

White T-Shirt

Women's Cap Sleeve T-Shirt

Women's Pink T-Shirt

Women's Raglan Hoodie

Women's T-Shirt

Women's Tank Top

Women's Tracksuit

Yellow T-Shirt



Design Guidelines

These guidelines are a set of standards that are required in certain classes, as determined by your instructor. It is in effect for all of Kirk Widra's and Max Minkoff's classes. These guidelines are meant to help you create a professional-looking presentation.

Papers

The following practices and materials should be used for papers or any other regular homework assignment:

    * Everything you hand in, with the possible exception of sketches, should be typed and printed using a quality inkjet or laser printer.

    * Use regular white 8.5" x 11" paper.

    * Paragraph text should be 10-12pt and should use a standard, legible serif font such as Times. 

PowerPoint Presentations

The following practices should be used when developing an electronic presentation:

    * Use a pre-established design schemes in the form of a grid. Standard templates are available in most graphics and publishing programs including Microsoft Word and Power Point.

    * All type should be at least 20-24pt for on-screen presentations.

    * Use type fonts found on any computer to avoid presentation problems. The fonts found on all computers are Helvetica, Times, and Arial. Your presentation is likely to look terrible if the font you use is not available on the presentation computer.

    * Use a low-key design template, or none at all. The primary goal is for your text to be legible, not for your audience to be entertained by exciting and ever-changing graphics.

    * Maintain a consistent theme. Do not have new background graphics and fonts on every slide. A consistent look will help your audience know where to find relevant information.

    * Use minimal or no animation.

    * Don't use sound effects.  They are only distracting, and you may not have audio when you present.

    * Your presentation is meant to be a visual aid. It should support what you say, not duplicate it.

    * Provide talking points, not a script. Do not read from the screen.  

    * Unless it's a quote, each point should ideally fit on one line. If it doesn't, it's probably too long.

    * Do not talk "to" the screen - talk to your audience. 

Presentation Boards

The following practices and materials should be used when developing a presentation board:

    * Use uniform or pre-cut boards whenever possible.

    * All cutting should be done using a sharp craft knife (such as an x-acto knife) and a straight edge.

    * Use a pre-established design schemes in the form of a grid.

    * Use professional grade markers such as Berol prismacolor markers, Sharpie, Staedtler Mars, or Micron on professional marker paper such as Bienfang 360. 

Non-Professional Materials

The following materials and practices are not professional and should not be used:

    * Puffy paint or any material that needs to be heat treated.

    * Glitter - glitter is not professional under any circumstances.

    * Scented markers - the colors used are for children, not professionals.

    * Crayons - crayons do not look professional under any circumstances.

    * Sketches that are not in the proper proportion or are otherwise distorted.

    * White out - can be used for effects but not to correct on a final presentation.

    * Poster board and/or brown cardboard should not be used; use illustration board or mat board used for framing instead.

    * Hand written body copy - use computer printed copy whenever possible. 
